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INTRODUCTIONS



Introduction 
Project Managers 

Lilah Navale  
B.A. Economics 

Elaine Hong 
B.A. Media Studies 
B.A. Art Practice 

UC Berkeley’s Business Careers in 
Entertainment Club (BCEC) is a 
student consulting organization 
sponsored by the UC Berkeley 
Haas School of Business. Our 

organization allows students to 
cultivate analytical and creative 
skills in entertainment through 

industry-specific sector projects.
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Shining Lu
B.A. Economics
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Team Lead
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Lili Le
Team Lead

B.A. Economics
B.A. Media Studies

Introduction 
Project Members 

Christina Wang 
B.A. Economics

B.A. Data Science

Islamyaat (Izzy) Bakre 
B.A. Media Studies

Nicolette Obuljen 
B.A. Political Science

B.A. Music

Reena Bantican
B.A. Media Studies

Sydney Seifer
B.A. Public Health 

Julia Ginsburg
B.A. Media Studies

B.A. Political Science
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OVERVIEW



Data Collection: Gathered responses from 250+ 
survey participants and 10 in-depth interviews.

Survey Insights: Analyze responses to 
determine trends and key insights.

Application: Use our insights to provide 
marketing recommendations.

Understand the primary 
influential factors behind ticket 
purchases to improve Another 
Planet Entertainment’s 
marketing strategies

Project Focus & Context

Project Focus Key Goals
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DATA ANALYSIS



Outreach Methods

Aspect ratio adapted 
for Instagram Story, 
Instagram Post, and 
physical flyer

Survey url link 
& QR code

Incentive
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Gender Age

Our analysis will mainly focus on the input of those considered “Gen Z” (ages 11-26).

Respondent Demographic

Introduction | Overview | Data Analysis | Interview Insights | Recommendations | Key Insights



Ethnicity Employment

6.25% African-American
57.81% Asian
8.2% Hispanic or Latinx
0.4% Middle Eastern
12.11% White/Caucasian
14.06% Multiple 
0.8% Prefer Not to Say

Respondent Demographic

Responses represent a wide variety of backgrounds in the UC Berkeley area.
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Concert Attendance 

Key Insights
● Most of our respondents do NOT 

frequently attend concerts
● Focus more on how to target this 

audience to convert them into 
frequent attendees
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Marketing Reach

Another Planet’s Reach

64.8% of respondents have 
never heard of APE

Preferred way to hear about APE 
is specifically through APE’s and 
influencers’ social media

Overall Reach 

77.5% of respondents tend to 
gain information through 
Instagram

Significance in doing non-social 
media marketing (through 
email marketing, streaming 
platforms, etc)
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Venue Preferences

Key Insights
● Prefer medium (30.6%) or small venues 

(30.5%)
● Prefer indoor venues (62.4%) over 

outdoor venues (27.8%); no preference 
for the rest

● Most of APE’s venues already cater to 
this interest; maintain this diversity

● Regularly collect feedback on venue 
preferences

Others Include: Cornerstone, Brick and Mortar Music Hall, Rickshaw Stop, The Warfield, 
The Regency Ballroom, The Fillmore, Masonic, Frost Amphitheater (Stanford), Bo’s 365 

Jazz Club, August Hall, Levi Stadium

Introduction | Overview | Data Analysis | Interview Insights | Recommendations | Key Insights



Discovering Concerts 

42% 

58% 

of people do NOT receive 
email updates about 
upcoming events 

of people DO receive email 
updates about upcoming 
events 

Social Media Influence

Social Media Platforms
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Where Tickets are Purchased 

33% Ticket Purchasing Data

26% 

21% 

20% 

of people purchase tickets 
through on-sale ticketing

of people purchase tickets 
through third-party websites 

of people purchase tickets 
through pre-sale ticketing

of people purchase tickets 
through re-sale ticketing
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Ticket Spending

32.2% $50-$100
25.5% $100-150
14.1% $1-$50
11.4% $200+
8.6% $150-200
5.1% $50-$150 
2.4% $150-300
0.8% $25-$50

Influences on Ticket Spending

Ticket Purchasing Behavior 

● Majority prefer to spend tickets that fall within $50-$100
● 66.25% of the 32% were Gen-Z, major audience
● Pricing strategy should prioritize the under $100 range to 

capture the majority of this market
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Interest in Lesser-Known Artists Genres of Interest

Concert Interest Factors
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INTERVIEW INSIGHTS



Demographics 

AgeGender Ethnicity

80% of our interviewees 
are female identifying 

Interviewees fall into the 
age category of Gen-Z

Interviewees are from a 
diverse array of backgrounds

Female  
80%

Male  
20%

19  
40%

20  
31.6%

18  
28.4%

Asian  
60%

Black/African American  
10%

White
20%

Asian/White  
10%
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Social Media Influence

How often do you use social media, and which platforms do you use?

● Word of mouth by friends/family

● Social media posts from the artists themselves, Instagram ads, 

Spotify concert feature, email lists, etc.

● Shared social media posts from friends/family

● “I use social media very often, consistently throughout the day.”

● Common platforms include TikTok, Instagram, Snapchat, and X

How do you primarily discover concerts/events you are interested in?
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Social Media Influence

How likely are you to share content related to 
concerts with your friends or followers? 
● Unlikely

○ Does not usually see related content on 
social media

○ Does not go to concerts often
● Likely

○ Has pre-existing interest in concerts
○ “I share a lot of concert content on my 

story.”
What type of content? 
● Short funny videos with Gen-Z humor
● Concert clips on story
● Upcoming concerts

What would make you more likely to 

share concert content?

● If the content is related to an 

artist they like or are familiar with.

● “If my friends are also interested.”

● “If I have a fun time at the 

concert.”

● Good quality videos that are 

eye-catching.

● Distance to the event
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● Most do pay attention to social media when deciding 
whether or not to attend a concert

○ Generally use to look at a concert they are already 
interested in will be like + find information

Content Preferences & Ticket Purchasing

“I mainly like to look at other concert-goers, what 
they were wearing, etc. Although I also like 
behind-the-scenes footage, I don't really seek it 
out.”

“I like influencer content but I wouldn't say they 
play a huge part in my decision, but I do think that 
they often provide more natural content that is 
watchable to me.”

● Influencer’s somewhat influence our interviewees 

○ Influencer’s content tends to be more impactful 
when they are trusted or make viewers excited

● How do people buy tickets?

○ People mostly find concerts on social media and buy 
their tickets on Ticketmaster

Introduction | Overview | Data Analysis | Interview Insights | Recommendations | Key Insights



Ambassador Program

Ambassador Activities Ambassador Incentives

“Working with the artist behind the scenes of concerts for hands-on learning”

Content Creation

Artist Engagement 

● APE Influencers
● Get Ready With Me to Go See…
● Concert Vlog 

● Interview Artist 
● Styling Artist w/ Their Merchandise
● Games with Artist
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RECOMMENDATIONS



Social Media

INSTAGRAM RECOMMENDATIONS

KEY TAKEAWAY

● Broaden Content
○ ‘Behind the Scenes’ content.
○ Post more content with artists 

APE is working with.
○ Begin to make posts more 

frequently for consumers
● Captions more clean cut 

○ Work to introduce Linktree
○ Use less hashtags on posts
○ More concise bio on posts 

● Overall, Another Planet Entertainment 
should focus on facilitating media 
output, including Instagram and 
Spotify, for consumers to enjoy.

SPOTIFY RECOMMENDATIONS
● Maintain an updated playlist at all 

times that highlights artists who are 
popular and work with company

● Promote the playlist 
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Adhere to Gen-Z Audience

● Gen-Z is prone to internet 
clickbait and simple algorithms

○ Instagram stories 
○ Spotify wrapped
○ Use of aesthetics

● Have popular artists 
among Gen-Z post their 
attendance at APE events 

GEN-Z PREFERENCES RECOMMENDATIONS

● Expand to other social media platforms!
○ Use Tiktok to find up and coming 

artists. 
○ Use Pinterest to seeing what 

aesthetics are popular to Gen Z 
(relevant to designing the marketing 
campaign ads.)

○ Use Spotify-wrapped data to see 
popular artists

● Survey college students and use the data!
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Short Form Video Content

TIKTOK RECOMMENDATIONS

● Reach out to influencers/creators to 
feature APE in their content

● Post aesthetic edited clips from events 
that plays into trends

● Make content appealing to Gen-Z
○ Eye-catching and consistent content
○ Use popular sounds, dances, etc.

● Encourage shares to boost engagement
● Effectively utilize hashtags (#APE, #fyp, 

#concerts, #[artist])
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Increase Artist Promotion

TRIVIA CONTEST FAN ART CONTEST GIVEAWAY
● Utilize Instagram 

during low content 
times with the “Quiz” 
feature

● Track winnings for the 
participants

● Encourage fans post 
fanart and dance/song 
covers

● Create a hashtag to 
track admissions

● Share fan content with 
the artists

● Garner higher 
impressions

● Participants are 
required to like, share, 
comment to enter

Prizes can range from exclusive merchandise to early access to a concert to entice entry 
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Pre-sale Strategy

1. Identify the optimal social media to target APE’s 
audience effectively:
E.g. Gen Z’s are heavier users of platforms like 
Instagram and TikTok, whereas Gen X’s are more 
present on Instagram and Facebook. 

Pre-sales shape the sales cycle, helping APE better 
gauge event demand.

2. Utilize partnerships to vary accessible pre-sale 
options to disperse ticket buyers
E.g. Ticketmaster’s Partnership with TikTok 
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KEY INSIGHTS



Gen-Z concertgoers have diverse music 
tastes.

● Diverse range of genre 
preferences

● Strong interest in 
underground artists

Music 
Preferences

Key Insights

Gen Z concertgoers seek convenient 
experiences.

● Preference for indoor 
venues

● Familiarity with 
convenient locations 

Convenience

Gen Z is price conscious and driven by 
interest in the artist over social factors.

● Prioritized ticket price 
and interest in the 
performer over other 
factors

Ticket 
Purchasing 

Factors

Gen Z can be influenced by social media if 
content aligns with existing preferences.

● Engaging short form 
content & influencers 
encourage people to 
attend concerts

Social 
Media and 
Concerts
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Consumer Demographics



Key Insights

Text and Email Updates
Use text or email updates to inform consumers of 
upcoming events and promote presale initiatives 
or discounts

Social Media Strategy
Focus on tailoring social media strategies to Gen-Z 
preferences, staying attuned to trends and favored 
platforms, and crafting engaging content with influencers

Fan Retention and Loyalty
Reward loyal Another Planet fans with social media 
influence through ambassador program featuring access to 
exclusive VIP Perks and behind the scenes access 

Introduction | Overview | Data Analysis | Interview Insights | Recommendations | Key Insights

Reaching Consumers



QUESTIONS


