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Research Scope and Context

Our Mission

Our goal is to understand the factor of price
resistance among the 18-24 year old demographic,
according to music genres Rap, EDM, and Indie.

UC Berkeley Survey Goals

Survey goals include understanding
genre-specific spending, general purchasing
habits, platforms, venue/seating preferences, VIP
benefits, and festivals vs concerts.
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Research Methods

I C I
Survey Creation Survey Collection
Created a survey focusing e Goal of 200 survey
on purchasing habits and responses .
factors that influence o Sharfed survey on social
people to buy a concert m.ed|.a networks
ticket and how much they e Distributed fliers
are willing to spend on e Set atable on campus
Electronic, Indie, and offering students incentives
Rap/Hip-Hop genres. to complete the survey
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Respondent Demographics

Race/Ethnicity
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Gender Identity

Other Nonbinary

1.8% 1.5%

Black/African- Male

2.6% 19.9%

Hispanic or Latino

11.9%

White/Caucasian ASiézn

21.1% 59.0%
Female
77.6%
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Other

2.5%
Full-time
2.5%
Unemployed
4.0%
Part-time

22.9%
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Respondent Demographics

Employment Status Age

22-24
2.5%
Under 18 years old
3.0%

Student
66.2%

18-22 years old
92.5%
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Ticket Purchasing Platforms

From which platform(s) do you typically purchase concert
tickets?
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Genre Specific Factors
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Most preferred concert |
GeGneraI experience genre -.“, - =
enre -
| Second most — z
nterest preferred genre -
Third most
preferred genre
Cost Most preferred cost
range
Ranges & -
G Second most o —
enres preferred cost range -— e
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VIP Specific Factors

Budget for VIP packages
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Genre Specific Factors
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Venue/Seating Preferences:
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Benefit
Preference

i A

Q@ Median maximum budget -
d e o o— g >y - -
- .

. Spending
e —— Preference

Conclusion: Most individuals prefer spending ~  extra for
. ra
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Festivals vs Concerts

Key Takeaways:
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- of participants

are willing to spend
S mor on o

ticket to a festival

Sa

~ would not pay
more than

e

~ would pay
) more
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User Research Data Analysis | In-depth Data Analysis Il Conclusion &
Interviews Suggestion
'Cond'uct . Summarize
interviews Continue results and
Campus recruiting analyzing and rovide
Initial findings people who drawing P .
research . . Goldenvoice
th based on consider conclusions .
rough with
survey themselves from data, .
survey It fans of seement b comprehensive
distribution resuits . g Y data analysis
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rap / hip-hop 88
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