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Our Mission

Our goal is to understand the factor of price 
resistance among the 18-24 year old demographic, 
according to music genres Rap, EDM, and Indie.

UC Berkeley Survey Goals

Survey goals include understanding 
genre-specific spending, general purchasing 
habits, platforms, venue/seating preferences, VIP 
benefits, and festivals vs concerts.
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Research Methods

Survey Creation

Created a survey focusing 
on purchasing habits and 

factors that influence 
people to buy a concert 

ticket and how much they 
are willing to spend on 
Electronic, Indie, and 
Rap/Hip-Hop genres. 

Survey Collection

● Goal of 200 survey 
responses 

● Shared survey on social 
media networks 

● Distributed fliers 
● Set a table on campus 

offering students incentives 
to complete the survey
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Respondent Demographics

Race/Ethnicity

10

Gender Identity

Data Analysis 2024

X



Employment Status Age

Respondent Demographics
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Ticket Purchasing Platforms

The most popular 
platforms were 

Ticketmaster, AXS, and 
SeatGeek

88.6% of survey 
participants selected 
Ticketmaster as a(n) 

option(s)

A majority of survey 
participants 

(approximately 99%) 
purchase tickets virtually
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Genre Specific Factors

Data Analysis 202413

33% Second most 
preferred genre

38% Most preferred concert 
experience genre

Rap

IndieGeneral 
Genre 

Interest

35%< Most preferred cost 
range 

30%> Second most 
preferred cost range

$50-100

$1-50

Cost 
Ranges & 

Genres

X

Individuals would spend 
the most for a rap artist 
concert, spending over 
$200 for a single ticket

Between ticket price and 
concert experience, 

ticket price has a greater 
impact on an individual’s 

decision to attend a 
concert at 56%

13% Third most 
preferred genre

EDM



VIP Specific Factors
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$200

<$100

$150

$100

$250

>$300

Budget for VIP packages

22.2%

21/3%

19.4%

13.4%

12%

11.6%

Meet and Greets are the most 
sought after VIP package feature

Exclusive Merchandise is the 
second most preferred VIP feature



Genre Specific Factors
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EDM:  32% (NGS) -> 43% (GS) in the 
$100-200+ range; 33% total increase in 
respondents’ willingness to spend

Indie:  20% (NGS) -> 40% (GS) in the 
$100-200+ range; 100% total increase 
in respondents’ willingness to spend

Rap:   37% (NGS) -> 51% (GS) in the 
$100-200+ range; 37.5% total increase 
in respondents’ willingness to spend



Purchasing Habits 

Majority of individuals (69.7%) prefer paying 
for concerts on the weekends 

27.9% of individuals don’t have a preference 

Day of the Week: Ticket Price:
Over half (55.7%) of respondents 
consider ticket price over concert 
experience when making a decision to 
purchase concert tickets 

Service Fees Takeaways:
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No relationship 
between employment 
status and influence of 

service fees on 
decision to purchase 

tickets.

Respondents willing 
to pay $200+, 

across all genres, 
are more influenced 

by service fees in 
their decision to 
purchase tickets.

Individuals who are 
not influenced by 

discounts to 
purchase concert 

tickets are also not 
influenced by service 

fees.
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Venue/Seating Preferences:

> 65% of ticket purchases aren’t 
impacted by the venue, 
amenities, or concessions.

❏ Most purchases (> 75%) are 
impacted by seating 
preferences.

❏ Evenly distributed between 
preferences for GA, assigned 
Seating, or both.

Seating Preference 

Venue
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Why: Venues are often uniform given these spaces are 
used for sporting events, etc. and seating variety offer 
different benefits catering to each individuals needs



VIP Benefits

❏ Most (62%) 
individuals prefer 
meet-and-greets

❏ 2nd most (19%) 
individuals prefer 
exclusive 
merchandise

❏ Other benefits 
(soundcheck, 
complimentary 
food, private room & 
lounge) are less 
likely preferred

Benefit 
Preference

Spending 
Preference

❏ Median maximum budget - $150
❏ Most (23%) prefer spending $200 extra for 

VIP package

Conclusion: Most individuals prefer spending $150 - $200 extra for 
VIP package including meet-and-greets & exclusive merchandise

Data Analysis 202417

X



12% would pay 
$150-200 more

Festivals vs Concerts

Respondents are more inclined to spend on a 
festival if it features multiple artists they enjoy

85% of festival-goers 
are influenced by 

festivals to see artists 
individually

52% would be 
influenced to see them 
again, while 7% would 
be influenced not to

22% would not pay 
more than $100 

33% of participants 
are willing to spend 

$100-150 more on a 
ticket to a festival
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Additional Factors

Artist 
Popularity

The frequency of those 
giving it a rating of 5 is 

higher compared to 
ratings of 1 or 2.

The majority rated the influence artist's popularity on 
their spending on a as either a 3 or a 4. 

Resale 
Tickets 
and Risks

72.1% are willing to buy 
discounted or resale tickets 

despite risks.
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Majority of respondents’ 
awareness of various resale 

ticket platforms.
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Major Takeaways

❏ Indie and Rap are the most popular 
genres 

❏ Ticketmaster: Most popular ticket 
purchasing platform (86.6%) 

❏ Individuals are more influenced by the 
ticket price than the concert 
experience when purchasing concert 
tickets (55.7%)

❏ Respondents are more likely to spend 
on a festival if it features multiple 
artists they enjoy (93%)

Willingness to Spend

❏ A majority of individuals are willing to 
spend $1-100 on a concert ticket 
(non-genre specific)

❏ Individuals are willing to spend more 
on a concert ticket for their preferred 
genre 

❏ Respondents are willing to pay 
$150-200 extra for VIP benefits

❏ People willing to spend $200+ on 
concert tickets across all genres are 
more inclined to be influenced by 
service fees 

Respondent’s Preferences & Influences
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Next Steps

Campus 
research 
through 
survey 

distribution

2024Next Steps23
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1 
User Research

2
Data Analysis I 

3
In-depth 
Interviews

4
Data Analysis II

5
Conclusion & 
Suggestion

Initial findings 
based on 

survey 
results

Conduct 
interviews 
recruiting 

people who 
consider 

themselves 
fans of 

electronic, 
indie rock, 

rap / hip-hop

Summarize 
results and 

provide 
Goldenvoice 

with 
comprehensive 

data analysis 
and potential 
suggestions

Continue 
analyzing and 

drawing 
conclusions 
from data, 

segment by 
genre to 

identify trends
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Questions?


